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Abstract

The purpose of this study is to determine the factors affecting the promotion of
selected sports clothing of the country. The research method is descriptive that has
been conducted field. The realm of this research is from March 1398 to December
1399, and It is territory is all sports consumers in the country, which has been a
distribution of questionnaires online. The statistical population included coaches and
athletes and ordinary people who have used selected sports clothing brands. Due to
the uncertainty of the population volume to estimate the statistical sample, the
Cochran formula (unknown community volume) has been used. To this end, 30
guestionnaires were first distributed and their primary variance was estimated and in
the formulation was entered and then the sample was calculated. To ensure that some
of the questionnaires may not be returned or used, the researcher distributes a number
of more than the estimated value that each values are presented in the number of one.
Data collection is used through library and field. Library method: The researcher
collection tool in the library method, all printed documents like books, encyclopedias,
cultures, magazines, newspapers, weekly letters, letters, dictionaries, years of letters,
printed interviews, printed interviews, Researchers, scientific conferences, printed
texts indexed in databases and Internet and any source that can be identified as printed
Is and field method: By collecting information from various sources in the present
study, the questionnaire and questions that are appropriate for research were discussed
and after determining the validity of the content with the help of professors, we
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determined their construct validity. To analyze the information in the questionnaires,
two methods of descriptive statistics (for describing data) and inferential statistics (to
examine the hypotheses and the generalization of sample results to the community)
have been used. In the descriptive section, using charts, mean and standard deviation,
frequency tables and descriptive indicators are trying to describe the responses of the
subjects. In the case of split and elongation to determine the normalization of
variables, also from Pearson correlation coefficient to investigate the relationship
between variables and regression coefficients for investigating the impact. The
relationship between all these dimensions is significant (P <0.05) and the severity of
the relationship is also poor to very strong. Therefore, it can be concluded that there
is a relationship between the effective factors in the elected sports clothing promotion
of the country. The service quality factor (with a coefficient of 0.925) is in the first
priority in the factors affecting the promotion of sports clothing, and last priority was
related to the price of products (with a coefficient of 0.561). The overall arrangement
of 8 indicators is also as follows: Quality of service, brand reputation, oral advertising,
marketing practices, previous experiences, quality and sports clothing model, store
environment and price of products.

Variables and examination of research hypotheses and the generalization of sample
results have been used to statistical population and structural equation modeling.
Meanwhile, SPSS25 and Amos24 bundle computations were used. The software is
SPSS software that uses the hypotheses and T-test T-test to examine the data status
and AMOS uses the sample size and the sample explanation is normal. Sports clothing
is a common and popular matter, because it has caused a more difficult and more
diverse lifestyle. Consumers not only use sports activities from sports clothing, but
also sportswear at home, school, workplace or leisure time. Considering the
importance of exercise in promoting the level of internal and global communication
for countries, sports clothing of each country is of particular importance. Athletes who
participate in sports activities also require sports clothing and customers in sports
garment, and the sports clothing brand may be effective in choosing, according to
library studies and examining the literature of research factors The brand is involved,
including the price, the experiences of the people, brand reputation, oral propaganda,
store environment, quality and sports clothing model, marketing and quality of
service, as well as many manufacturers in sports garment that are from financial
resources and Significantly used in this area, but their brand is still unknown, so that
consumers prefer external clothing, even less prices and less quality, because the
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domestic brand has not been able to make it so Attract and introduce yourself to
consumers. For this purpose, we have discussed this research to examine the status of
effective factors on the elected sports clothing promotion of the country, and
manufacturers are familiar with brand promotion practices and obtain sufficient
information about customer demands, and due to rising competitors and Brands in the
garment industry are familiar with the innovation of this industry and name their brand
to attract more loyal customers because an organization is more robust with a strong
brand against market names, and has loyal customers who trust it. One of the
important aspects of marketing is the behavioral characteristics of buyers and
consumers. This is while reviewing the process of purchasing the purchase of
discussions that are examined in the science of consumer behavior. Research in this
field can help decide managers and ranking better consumers by marketing
researchers from very important issues in sports that help maintain the health of the
body during exercise. Obviously, every sport has a special dress that is based on the
characteristics of that exercise In the market for making a powerful brand, it is a great
goal because the commercial brand can create value more than conventional value.
Many domestic manufacturers provide without brand-free clothing, and even on
sports garment, install foreign brands, while increasing sales while prioritizing the
factors affecting brand upgrades and these factors in all stages Our production and
distribution can be used to introduce consumers and maybe over time and increase
their brand recognition experience, become a global brand and refrain from waste.In
this research, we examine the status of effective factors on elected sports clothing
promotion of the country and introduce relevant manufacturers, including sports
garment manufacturers and sports equipment, the textile industry and clothing of
sports federations and sportswear sales vendors Consumers know.
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