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Considering the importance of emotion issues in customers 'shopping behavior,
Abstract

Considering the importance of emotion issues in customers ‘shopping behavior,
the purpose of this study is to investigate customers' personality traits (self-
expression and self-esteem) on behavioral interactions, brand love and their
intention to buy. Among the important topics discussed in customer behavior is
the issue of brand love and brand jealousy, which has been used in this research.
This component plays a mediating and moderating role in the research model.
Accordingly, the purpose of this study is to investigate the effect of assertiveness
and self-esteem on customers' intention to repurchase through the mediation of
jealousy and love for the brand and active interaction with the brand. The
present study is applied and among the descriptive-analytical researches that
have been done cross-sectionally and in a survey manner. The statistical
population of the research was the buyers of sports equipment (different brands)
in Mashhad. The size of the statistical population was unknown and according to
Morgan table, the minimum sample size was 385 people who were selected by
available sampling from buyers. By reviewing the literature and theoretical
foundations, hypotheses and research models were developed. Six main
hypotheses were designed with direct impact coefficient among the components
of the model, and four hypotheses to moderate brand jealousy in the relations of
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the research model were designed and presented. The hypotheses were presented
as follows.

Hypothesis 1. Self-esteem has a positive effect on romantic jealousy of the
brand. Hypothesis 2: Expressing oneself with the brand has a positive effect on
brand love. Hypothesis 3. Love for the brand has a positive effect on jealousy.
Hypothesis 4. Romantic jealousy of the brand has a positive effect on the
intention to buy. Hypothesis 5. Romantic jealousy of the brand has a positive
effect on active interaction / engagement with the brand. Hypothesis 6. Romantic
jealousy of the brand moderates the effect of self-esteem on the intention to buy.
Hypothesis 7. Romantic jealousy of the brand moderates the impact of consumer
self-esteem on active engagement. Hypothesis 8. Romantic jealousy of the brand
moderates the effect of consumer expression on the intention to buy. Hypothesis
9. Romantic jealousy of the brand moderates the impact of consumer expression
on active engagement.

Research data were collected using a questionnaire. The questionnaire consists
of 25 questions related to the criteria and indicators for measuring variables and
designed using several standard questionnaires. Altogether, three items to assess
brand jealousy from the study by Sarkar & Sreejesh (2014), three items to assess
self-esteem from the work of Truong & McColl (2011); Six items measuring
brand love and six items assessing brand assertiveness from Carroll & Ahuvia
(2006); Three evaluation items to buy the brand from the work of Yoo & Donthu
(2001); And four items of active brand interaction were taken from Bergkvist &
Bech-Larsen (2010). All items were evaluated on a Likert scale from strongly
disagree to strongly agree. The reliability of the questionnaire was assessed
using Cronbach's alpha and its composite reliability and validity were assessed
using convergent and divergent validity. To investigate the research hypotheses,
a structural equation model called path analysis was used in Smart Piels
software. The first hypothesis of the study examines the effect of self-esteem on
romantic jealousy of brand to brand. Considering the significance number of
9.978 which is more than the standard significance number of 1.96, the effect of
this hypothesis was significant. The magnitude of this effect was 0.412. The
second hypothesis of the study was "expressing oneself with a brand affects
brand love". The significance number 12/14 indicates the significance of the
hypothesis and its confirmation. The effect of expression variable on brand love
is 0.469, which is the highest effect among the variables in the study.

The third hypothesis of the study examines the effect of brand love on brand
romantic jealousy. The effect of love for the brand on romantic jealousy of the
brand is equal to 0.139, which is significant considering the significance number
of 3.07. The fourth hypothesis examines the effect of "romantic jealousy of the
brand on the intention to buy.” A significance number of 4.46 indicates the
confirmation of the hypothesis and its significance, and the effect of the variable
of romantic jealousy of the brand on the intention to buy the brand is equal to
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0.221 is positive. The fifth assumption was "examining the effect of romantic
jealousy on the brand on active interaction / engagement with the brand." The
results show that the effect rate was 0.143 which was significant with a
significant number of 2.66. This hypothesis was not significant when the
romantic jealousy variable plays a moderating role. Hypotheses 6 to 9 in the
research literature examine the moderation of the romantic jealousy variable in
the relationships between the variables. In order to examine the moderation of
romantic jealousy in the relationship between self-esteem and intention to buy,
first the software creates a new variable that is the product of two variables of
romantic jealousy and intention to buy (romantic jealousy * intention to buy)
and will examine the effect of this variable on intention to buy . If the
significance of this path is more than 1.96 or less than -1.96, it means that the
assumption of adjusting the variable of romantic jealousy in the relationship
between the two variables of self-esteem and intention to buy has been
confirmed and romantic jealousy is the intensity of the relationship between the
two. Will change the variable.Considering the significant number in these four
statistical assumptions, only the number ten hypothesis that the moderation of
the brand jealousy variable in the effect of self-esteem on the intention to buy
(with a significance rate of 2.73) was approved. The significance of the
moderation hypothesis in other relationships was not confirmed. The results
showed that the framework of romantic jealousy of the brand is a weak
moderating factor in creating customer interaction with the brand as well as
motivating him to buy the brand. The results of this study showed that the
framework of romantic jealousy of the brand is a weak moderating factor in
creating customer interaction with the brand and also motivates him to buy the
brand. Therefore, it is recommended that marketing and branding managers
identify and invest in the loving components of their brand that lead to a
romantic relationship between their customer and their brand. Other researchers
are suggested to use the concepts of brand love and romantic jealousy and other
behavioral concepts to segment customers in a particular market.

Keywords: self-esteem, customer engagement, brand jealousy, love the brand,
brand expression (expression of their brands)
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