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Abstract

Introduction: Sports marketing approaches have led many manufacturers and service
organizations today to consider consumer behavior and identify the needs, wants
and demands of customers (Ghasemi, 2012). Despite important potentials such as:
increasing leisure time, expanding public sports, raising awareness about the
social, cultural, welfare and health importance, holding sporting events and the
possibility of taking advantage of advertising and media opportunities, the sports
industry is a necessary platform for interaction. It has created a bridge between
industry, trade and sports and has created a strategic bridge in the development of
sports and economic prosperity. (Askarian, 2007) Sports have unique capabilities
that have made investors and owners of industry and wealth Turn to this profitable
market more and more (Rahmati, 2007).0ne of the important tools in planning
and policy making in the field of marketing is mixed marketing. The most
common definition of a marketing mix for proper positioning in the target market
is to offer the right product in the right place at the right price and at the right time
(Bennett, 1997). Proper use of the marketing mix has two main and important
benefits: first, it directs the work of managers and businessmen in the relevant
industry and determines their priorities, and second, it strengthens their
competitiveness compared to others. In this study, using marketing mix elements

in 7P format. The researcher sought to answer the question, what is the role of
marketing mix elements on the revenue generation of private sports venues in
Qom province and how are their priorities?
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Methodology: The research method was applied in terms of purpose and descriptive
in terms of nature. The statistical population of the study included all managers of
private sports venues in Qom province (100 people) .Data collection tools made a

31-item researcher-made questionnaire. Factor analysis was used to determine the
components of the factors affecting income generation in sports venues. The
results of factor analysis showed that none of the items had a factor of less than
0.5, so 31 items of the questionnaire were used in the analysis. The results of the

Bartlett test show that the use of factor analysis is appropriate and the factor made
by the variables has the necessary validity. The results of the KMO test also
showed that the number of samples was appropriate for factor analysis.The content

validity of the questionnaire has also been confirmed by ten professors of sports
management. The calculated reliability of each element was calculated to be above
0.72 through Cronbach's alpha coefficient and the total reliability was
0.75.Descriptive and inferential statistics were used to answer the research

questions.The T-test was used to identify the factors and the Friedman test was

used to rank the factors. All statistical operations were performed using SPSS
statistical software version 22.

Findings: The research findings showed that the seven identified factors play an
effective and significant role in income generation, but these factors do not have
the same priority and there is a significant difference between the factors affecting
income generation of private sports venues in Qom Province. The ranking of these

factors were as follows: Price component (proportionality of the price of services
with the advantages of sports venues). Location component (availability of sports
venues from anywhere in the city). Component of physical evidence and facilities
(club equipped with modern and new equipment). Process component (service
process). Component of the program (existence of experienced trainers).
Promotional component (advertising and presentation). Components of
individuals (existence of good-natured managers known for good manners,
politeness and ethics).

Conclusion: The findings of the study showed that the seven factors have an
important role in generating income in private sport sites in Qom province, but
their impacts are different. The priority of these factors is as follows: price
component, location component, evidence-physical component, process
component, program component, promotion component and people component.
The results also indicated that there was a significant difference between the items
of each of the seven components. The findings of the present study show that the
first priority of the influential factors is the "price” component. In the discussion
about the price factor and its factors, the following issues can be raised that the
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price of goods is the only pillar of the combination of marketing elements that
generates income. The other elements of the marketing mix are all costly. In
addition, competition over product prices and pricing is the most important issue
facing marketing managers. Cutler & Armstrong (2008), Honari (2005), Hooshyar
(2013) concluded in their research that price has a positive and significant
relationship with brand value. Saatchian & Allahi (2014) found that the most
commonly used pricing method among companies is the pricing method based on
customer needs. Their findings also showed that there is a significant relationship
between pricing strategies and marketing capabilities. Perceived price may be one
of the main drivers of consumer behavior. Also, the sample of this study believed
that unfair perception of price and quality leads to dissatisfaction.The negative
emotional response is anger. Unjustly perceived price is associated with a negative
attitude, thus, recognizing unequal price and quality may lead to frustration, anger,
or injustice (Abdolmaleki et al, 2016). As a result, it can be said that if managers
of sports complexes use other elements of marketing in creative and innovative
ways, they can gain the necessary buoyancy in customer profitability and
satisfaction. Customer satisfaction depends on a combination of marketing mix
elements (2, 3, 4). But what makes this combination a priority depends on the
economic, social and cultural conditions of the community. In sports venues in
Qom Province, the economic situation of customers is more influential than other
factors on their satisfaction. Cutler and Armstrong (2008), Honari (2005) and
Hooshyar (2013), concluded in their research that price has a positive and
significant relationship with satisfaction (5, 6, 7). McDonald's in China and India
has used a variety of marketing mix approaches, and the approaches they use
depend heavily on localization strategies (8).Managers of sports complexes must
use creative and innovative methods to make good use of other elements of the
marketing mix to increase the resilience of a reasonable price increase for
customers.

Keywords: Marketing mix, Private sports venues, Marketing, Revenue generation,
Satisfaction.
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