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Abstract

Brand is one of the terms that is used excessively in economic discussions. In
recent years, the importance of intangible assets in the effectiveness of
activities, improving financial performance, retaining customers and
developing many businesses has become clear to everyone. However, the
benefits of using a reputable brand are not limited to product marketing, but
services are very important in it, and the key to a brand's success is the type of
service it provides. According to Grace and Oaks models, the two dimensions
of brand reputation and brand evidence include factors that directly and
indirectly affect brand citizenship behavior. On the other hand, due to brand
differentiation and its effect on brand differentiation and serviceability of
organizations, it is possible that the two variables of brand reputation and brand
evidence also affect citizenship behavior and their motivation to choose
brands. Considering the reasons mentioned above and the innovation of the
research subject and the results that will be obtained from its application for
managers and decision makers in the service sector in brand management and
organizational citizenship behaviors, and where in the service sector and
especially in the field of brand and its differentiation No such survey has been
conducted, the need for the present study was formed with the aim of
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influencing brand evidence and brand reputation on citizenship behavior with
the mediating role of brand differentiation among customers of sporting goods.
The present study is an applied research in terms of purpose and guantitatively in
terms of strategy and correlational in terms of implementation path, field data
in terms of data collection and prospective in terms of time. In the present
study, the statistical population was customers of reputable foreign sports
brands (Adidas, Nike, Puma, Allsport and Macron), in which 360 people were
selected as the research sample and were selected by available sampling
method and voluntarily. The Kim and Lee (2016) questionnaire was used to
collect data. The Brand Evidence Questionnaire consists of 17 questions and 5
components (brand name, price, main services, employee services, service
delivery environment). Also, brand reputation consists of 3 questions, brand
differentiation consists of 3 questions and brand citizenship behavior consists
of 4 questions. The face and content validity of the questionnaires were
confirmed by 10 experts in the field of sports marketing management after
three-step translation. It should be noted that the questionnaires were designed
electronically and distributed in virtual networks (Telegram and Instagram)
related to the mentioned brands; So that customers sent their comments in the
form of designed items (on a five-point Likert scale) and online to researchers.
The analysis of the findings was done in two parts; The first part examined the
demographic statistics of the participants using descriptive statistics. In the
second part, the inferential statistics model of variance-based structural
equation modeling was used, which was divided into two parts: external model
(measurement model) and internal model (model). Structural) was used, which
used 25 SPSS and Smart PLS 3.2.9 software. Findings of the research in the
descriptive information section of demographic variables showed that 52.2%
of the statistical sample were married and 47.8% of the statistical sample were
single. Also 9.8% of the statistical sample aged less than 30 years, 42.7% of
the statistical sample aged between 30 to 40 years, 42.3% of the statistical
sample aged 41 to 50 years and 5.2% of the sample Statistically, they were
older than 50 years. The level of education was 0.4% of the statistical sample
of diploma and post-diploma, 6.2% post-diploma, 42.5% bachelor, 42.9%
master and 8.4% doctorate. Factor loads of research items for brand evidence
between 0.513 and 0.666, brand citizenship behavior 0.576 and 0.745, brand
reputation 0.722 and / 815, respectively. Finally, for the variable, brand support
behaviors fluctuate between 0.596 and 0.738, which indicates that these values
are above the threshold (expected value) of 0.3. Accordingly, the convergence
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addiction is established in the mentioned variables. Cronbach's alpha and
reliability values were also greater than the recommended value of 0.7. In
addition, all values of the mean variance extracted were above the proposed
standard and exceeded the minimum value of 0.50. Based on this, it can be said
that the measurement model of factor analysis confirms the research variables
from an acceptable fit. The results show that brand evidence has on brand
citizenship behavior (a.=0.528, p=0.001) and brand differentiation (o= 0.437,
p =0.001). Also, brand reputation has a positive and significant effect on brand
citizenship behavior (a.=0.246, p=0.001) and brand differentiation (o = 0.195,
p = 0.001). Furthermore, brand differentiation has a positive and significant
effect on brand citizenship behavior (a = 0.124, p = 0.001). In addition, it was
found that brand evidence has a positive and significant effect on brand
citizenship behavior through brand differentiation (a. = 0.154, p = 0.004) and
the mediating role is confirmed. Finally, the results showed that brand
reputation has a positive and significant effect on brand citizenship behavior
through brand differentiation (a = 0.012, p = 0.012) and the mediating role is
confirmed. In today's world, the main capital of organizations is the brand of
those organizations and organizations spend a lot of money to strengthen this
new concept (Azimzadeh et al., 2017). The results showed that brand evidence
and brand reputation had an impact on brand differentiation. In this regard, the
results of Ahmadizadeh et al. (1397), Sanayei et al. (1397), Pian and James
(2019), Kim et al. (2018) have been in line with the obtained results. According
to the obtained results and research background, it can be suggested that the
officials and managers of sports goods production companies, in order to
increase the reputation of their brand, produce products with appropriate
guality that are accepted and approved by customers. Because this leads to an
increase in the reputation of the brand and customers through various such as
word of mouth advertising the reputation and reputation of the brand to others.
Another thing that can be the distinguishing feature of a brand and increase its
reputation is social responsibility, and by doing so, they can make a positive
distinction in order to promote their brand reputation, which at the end of these
cases It will affect the positive attitude of citizens towards the brand and will
become loyal to the brand and brand products.

Keywords: Brand evidence, brand reputation, brand citizenship behavior, brand
differentiation, mediating role.
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